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VIA ELECTRONIC FILING 
 
August 23, 2010 
 
Marlene H. Dortch 
Secretary 
Federal Communications Commission 
445 12th Street, SW 
Washington, DC 20554 
 

Re: Notice of Ex Parte Presentation 
 

 ViaSat, Inc. and WildBlue Communications, Inc.  
 GN Docket No. 09-51; WC Docket No. 10-90; WC Docket No. 05-337   

 
 

Dear Ms. Dortch: 

On August 20, 2010, Mark Dankberg, Tom Moore, and Lisa Scalpone of ViaSat, Inc. and 
WildBlue Communications, Inc. (“ViaSat”), and the undersigned, outside counsel to ViaSat, met 
with the Commission staff identified below.  The presentation attached hereto and ViaSat’s 
positions of record formed the basis for the discussion.  

Please contact the undersigned should you have any questions. 
 

Respectfully submitted, 
 
  /s/ John P. Janka   
John P. Janka 
 
Counsel for ViaSat, Inc. 

 
Enc. 
 
cc: Randy Clarke 
 Sharon Gillett 
 Jennifer Gilsenan 
 Rebekah Goodheart 
 Patrick Halley 
 Katie King 
 Al Lewis 

 Ruth Milkman 
 Rod Porter 
 Steve Rosenberg 
 Jim Schlichting 
 Marilyn Simon 
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• Satellite is a key part of broadband universal service

• We plan on timely, sufficient & competitively priced
satellite capacity

Competition is critical for effective universal service

• ViaSat desires to compete to be a universal service
provider

• We can provide telephone service if required

• The specific rules will have a big impact on:
.:. The quality of services available to consumers

.:. The level of competition

.:. The cost effectiveness of the program



• Compel -ng impact on total universal
service costs

• Question of degree

Percentile of U.s. housing units by gap

Federal Communications Commission - National Broadband Plan, March, 2010, page 138
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• NBP recognizes satellite can serve any household.

• NBP asks, "Is there enough capacity"?

Role of satellite depends on the specific
disbursement mechanism.
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Federal Communications Commission - National Broadband Plan, March, 2010, page 137



• Planning
• Unit capacity

• Lead time
• Flexibility

• 4 Mbps example

Scaling Comparable To Satellite TV
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• Satellite not limited by per user link speed.
• So, each additional satellite DOUBLES offered speed for

every subscriber!
.:. Or same effect for fewer subs on same number of satellites

• 10+ Mbps readily achievable
UBI T£CIINIC.\L 1'"rt;1I ~O ...

Exhibit 6..

Average Data Usage (GB per month) by Actual DownloadSpeed of
Connection (JWbps) (lJ-I2009)
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Federal Communications Commission - National Broadband Plan, March, 2010, page 145

• Multiple options
Satellite & terrestrial

• Allow partnerships
ViaSat willing & able to provide high-qua ity voice

• Hybrid satellite-terrestrial common for enterprise

• High-volume broadband is the driver
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Voice &Video Calling

iii Cable broadband-like quality

Gaming

Wireless broadband-like quality

Source: Cisco Systems

• Many popular applications benefits from faster speed

Very few "break" due to latency
• Overwhelming volume of data is speed sensitive vs. latency

Potential for hybrid service offerings



• "Imperfect" vs. "Impossible"

• 2-way HD video conference

• 3D HD video streaming

• Multiple video streams per home

• Local town hall HD video conference I meetings

• Competition is critical to higher speed for
universal service

• Satellite can help raise the bar



• Technology &company agnostic

• Satellite providers can meet requirements (especially with hybrids)

• Market efficient pricing

• One per geographic area (or augment with subscriber choice)
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Federal Communications Commission - National Broadband Plan, March, 2010, page 145



Competition In Residential Broadband Markets
ompetiti n i crucial ~ r promoting con umer w Ifare and
purring innovation and inve tment in broadband acces net­

work. Competiti n pr ide con 'umer the benefit of ch icc.
better ervice and lower price. Thi ection be in byanalyz­
ing the available data to as es the current tate of competition
among wireline broadband ervices and mobile wirele s broad­
band ervic •and the competitive dynamic acro different
broadband technol gie . It do no analyze the market power
of pecific companies or reach definitive conclu ion about
the current tate f competiti n for residential broadband
ervic . The ection then di Cll e how new techn 10 'e and

network upgrades present both opportunities and challenge
to comp tition in the near future. [t conclude with several
recommendations to promote competition and t improve the
data the g vernment coHee to a th ·tate f mpetition
in br adband market in the future.

Federal Communications Commission - National Broadband Plan, March, 2010, page 36

• Lower costs at comparable speeds
• Higher speeds than otherwise possible

• Higher speeds at comparable cost

• Unique services
.:. On demand super high speeds (50 - 100 Mbps)

-1-.1 ~ -Erl v\ I I



• Can include reverse auctions

Allow satellite providers to resell or
partner w-th terrestria where app opr-ate

Proposed leg-slation precludes d-rect
sate -te participation

Consider different, smal er, or even
indiv·dual partitions of geographic regions
than current USF

Eliminate support where effective
competition exists



• Satellite is crit·cal for broadband universal service

• We plan on timely, sufficient & competitively priced
satellite capacity

Competition is critical for effective universal service

• ViaSat desires to compete to be a universal service
provider

• We can provide telephone service if required

• The specific rules will have a big impact on:
.:. The quality of services available to consumers

.:. The level of competition

.:. The cost effectiveness of the program


